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When Greasy
Goes Glam

Thisseason’s hottest accessory:
Whopper eye makeup? That’s
whatBurger Kingimpliesin
newadsin the Netherlands,
which tout the “tasty newlook.”
The gimmickisn'tasbad as
Flame, the “eau de meat” scent
BK launched inthe U.S., butit
does outgrossthese other
fastfood marketingstunts.
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BADWEEK
Yum
Richard Branson
People loved his April 1
“launch” of Virgin KFC j j N
Volcanic, a journey to The Double i s
the earth’s core Down subbed |\
abun with =
Mitt Romney fried chicken ~ ﬁ‘-‘ .
When Forbes jokingly
blogged he was leaving
the GOP race, some o= 5
thought it was real # x White Castle &% Sl LHRIT \
~ 9 Branded candles R U RS A
made your hame / o
R “ smell like sliders v
MBI,
Wendy's
Sent 5,000 pig-
tailed wigs to IJ \0
local managers b
and employees ;
ON DISPLAY
Drills, Baby, Drills
% Jack in the Box It's easy to forget what powers the city that never sleeps, especially if
=W~ Al Ge el you live there. So New York-based artist Josephine Meckseper installed
il a giant reminder: two 25-ft.-tall oil-rig sculptures in midtown, meant

as a commentary on energy consumption. The installation—part of her
Manhattan 0il Project—will be up through May 6.

CANNED
SolLong,
Keith

Well, that was fast. Qdds of winning the

Just 10 months after record-high $640 million
“Mng Keith Olber- Mega Millions jackpot
mann, Current TV \

abruptly fired him.

The Countdown an-

chor reportedly had MAKEOVER

difficulties on set— y

a pitfall Al Gore's New Look for Ol Quaker

media network That smiling man on your box of oatmeal is pulling

might have anticl- a Benjamin Button. Though he looks pretty good for

pated, since MSNBC 135, the mascot—whose actual name is Larry—

ousted him for simi- will start appearing younger and thinner, as part of

lar reasons in 2011. Quaker Oats' campaign to refresh its packaging.

ERANSON: JASON MERRITI—GETTY IMAGES: ROWNEY: JUSTIN SULLIVAN —GETTY IMAGES: OLBERMANN: JAMES DEVANE Y—WIREIMAGE, ILLUSTRATIONS oY TODD DETWILER FOR TIME; EYE SHADOW:
BURGER KING HL/FA MANHATTAN QIL PROJECT: JAMES EWING/COURTESY OF ART PRODUCTION FUND; QUAKER: THE QUAKER OATS CO, (2): WINSLET: MARC PIASECKI—GETTY IMAGES:
COMPULSION: ALEX I’RADER/COUFHESY OF THE ARTIST AND'THE YANCEY RICHARDSON GALLERY (2); 10BS: TOM MUNNECKE—GETTY IMAGES: KUTCHER: FRANGOIS DURAND—GETTY IMAGES



